Timeless and Luxurious...

250 Deders from the U.S., Canada, Europe, & South America
# Fne Furniture # Qystal # Siver # At Glass # Orentalia # At Nouveau

# Deco #dtcelain # Rintings #Prints # lamps # &welry # Pttery

# lidaica # Tibal Art # Extiles # lBlk Art # Weaponry # Mlitaria

# Nev Reference Books # Mtiquarian Books # Rwter # @pper

# Siver and Gold re-plating # Modernism #/d more!

January 28-30, 2011

Friday: Noon - 8pm | Saurday: Noon - 7pm
Sunday: Noon - 5pm

Admission $15 - Good for return entry all 3 days

Miami Airport Convention Center (M ACC)
777 NW 72nd Avenue, Miami, FL 33126

(formerly Doubletree Miami Mart Center adjacent to Miami Merchandise Mart)

Photo credits: Philip Chasen Antiques, Chappell & McCullar, The Treasure Chest, and The Siver Fund
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34th Annual

MIAMI NATIONAL ANTIQUES SHOW & SALE
January 28-30, 2011

We are pleased to announce that the Miami National Antiques Show &
Sale will return on January 28-30, 2011 to a completely renovated and
newly rechristened Miami Airport Convention Center (MACC), the same
location is has been held for 34 years.

A $20 million renovation of the former Miami Mart Center will include new
lighting, A/C, escalators, elevators, restrooms, flooring, and a completely
new entrance lobby. Additionally, the new owners are going to erect a
gigantic LED signboard on the 836 expressway listing special events at
MACC.The adjacent Doubletree Miami Mart Hotel is also undergoing
extensive improvements and offers anfique show exhibitors and atfendees
a competitive rate and convenient on-site location.

The late January dates, preceding by one weekend the Original Miami
Beach Antiques Show which will be held the first weekend in February, are
historically the most successful dates for both shows, and draw the larg-
est numbers of national and international collectors. This ideal line-up for
both shows has been confirmed through 2014.

The Miami National Antiques Show will feature 250 exhibitors, many in
walled room-setting vignettes, and presenting a wide range of quality
antique furniture, decorative and fine arts. It is one of the longest-running
antique shows in South Florida, which is a major center of activity for the
anfiques tfrade during the winter season. It is also one of the most cost
competitive of the large Florida winter shows with booth rents 50% or more
less than other antfique fairs held in Miami or West Palm Beach.

We have plans already underway to dramatically expand our advertising
campaign with national ads placed in major trade publications much
earlier this year.This effort combined with our always aggressive local me-
dia campaign, including media sponsorships with the Miami Herald and
WLRN-FM, and our already large customer mailing list, should dramati-
cally increase the attendance at the show this coming January.

We hope you will join us at this great show in Miami during the peak of
the winter antiques season! Please contact us for a contract or more
information. Thanks for your support!

Gordon Merkle

gordon@dolphinfairs.com

Rosemary Krieger Charlie Walter
rosemary@dolphinfairs.com charlie@dolphinfairs.com

EXPANDED MARKETING EFFORTS
UNDERWAY

The Doubletree Miami Mart Center will be
redubbed the Miami Airport Convention Center
(MACC) after its complete overhaul is completed
by this fall. In addition to the major renovations
being undertaken, a huge LED signboard will

be installed along the 836 expressway posting
events at the facility. This will be great additional
exposure for the antiques show.

We are undertaking ourselves a major expansion
of our advertising and marketing efforts for

the Miami National Antique Show, and have
already printed 15,000 show cards to disperse at
other shows, antique malls, shops and galleries
through the summer and fall. We have enclosed
a sample for your review. Let us know if you can
use more of them.

We also are going fo increase our exposure in
the antique trade papers, and you may have
already seen our full-page show ads in the
Maine Antique Digest and other national pub-
lications which started running in June and will
continue through January 2011. We will also be
expanding our local ad campaign for the show,
increasing the number of radio ads on 9 different
stations (including 4 Spanish) and reinstating
TV advertising on the major networks (including
Spanish) in the Miami/Ft. Lauderdale broadcast
market.

Again, we appreciate all your support and
promise you we will do everything we can to
make the show a great success for all involved!

BOOTH PRICING

Lower level booth rents:  Upper level booth rents:

16 X 10 =$1,740 12X 10 =$350
20X 10 =$1,910 16 X 10 = $500
24 X 10 =$2,080 20 X 10 = $650



